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ITHE MIX

Designed exclusively for our partners, The Mix delivers the
perfect blend of creativity and strategy—everything you need

to captivate leads and convert prospects.

Inside, you'll find scroll-stopping social posts, high-impact mailers,
industry news, training opportunities, event inspiration and more!

Updated monthly to keep your marketing ahead of the curve.

First time Seeing The Mix”

Sulescrilpe today and et the
Mavketing Mix Catelo sent

straight to your inleox every monthi

Click to Sulescriloe
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Event Kits: August

SCHOOL SUPPLY
DRIVE

event kit
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Supplies Needed Include:
- Pens - Copy Paper - Post It Notas - Paper Towels
- #2 Pencils - Construction Paper - Glua/'Glue Sticks - Pump Hand Soap
= Colorad Panciis. = 3x5 Notecaras. - Round Tip Scissors. - Hand Sanitizer
- Highlighters. - Notabooks - Staplers - Lysol Wipes
rayons Folders, Binders - Staples
Washabla Markers = Rulers - Calculators.
- Dry Erase Markers - Pencil Sharpeners - Easel Pads.
- Paint ~Tape - Facial tissus
|
Agent Name Loan Officer Name
Tes G s Company Tise G s Company
[m——" Logo ro5 socmie Logo
757-692-0500 757-692-0500

Give back and support your local schools by
organizing a school supply drive!

View fullinstructions and marketing materials
on Page 7 of our Event Kit Catalog

LUNCH & LEARN
event kit

¢ LUNCH
& LEARN

Home Buyer
Workshop

m Thursday, June 27 Jain us for lunch and an open

discussion on home buying.
(1) MmOOAM-1.00PM
~ 00 00 TOPICS INCLUDE:
~  Location Name i .
) 123 Address Street HHOMMBIE tpe
= Affordable financing options.
ity e = Special Grant Programs
I - - Credit Enhancement
| Scan the QR Code to register
| and reserve your spot todayl
Real Estato Agent Nama Loan Officer Namg
Rl Et A Woruaes L Lo
Uesen O8303807 ittt
el (777) 7771777 | ffce: (77) 7277777 Cell 77)TPITIT | Ofiee Ty TR
it ey Karcfardn oy
Ry o resessmcomgey mmrTE
2345 St e e et 23454 7545 St R, g, VA 7454
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Serving lunch and refreshments during an
educational workshop fosters a more comfortable
and engaging atmosphere. This hospitality not
only increases attendance but also demonstrates
a genuine commitment to the attendees’
experience, encouraging them to relax, participate,
and absorb the crucial information being shared.

View full instructions and marketing materials
on Page 9 of our EventKit Catalog

LOOKING FOR ADIFFERENT EVENT?

Download our Event Kit Catalog today and explore a variety of
fun, ready-to-use event kits designed to cultivate connections,
strengthen credibility, and show community support.

Download Now!
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https://bit.ly/TowneEventKit
https://bit.ly/TowneEventKit
https://bit.ly/TowneEventKit

Pop-by Gifts: September

AREITHE ARPLE ﬂ\ﬁest Ppartnerships
fiﬁm@-ﬁ'% ] Together =
SR o = L . G
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Apple Chips Sticky Notes Scrub Sponge

September Pop-by Order Deadline: August 20th

Click to Order

Pop-by Cost: $2.00 each Delivery Date: Early September

PLEASE NOTE: Our pop-bys are offered a month in advance so that you may order your supplies for
the following month’s event/handouts. Please allow at least two weeks for delivery.

What is a Pop-by? How to Host a Pop-By Event:
Pop-bys are personalized gestures + Select a date for the following month and reserve space
where loan officers and agents visit past or venue (office, conference room, break room, etc)

and prospective clients with small, but

. ; Choose a time: morning, lunchtime, early afternoon,
impactful, gifts.

late afternoon, etc. Plan to set aside 1.5-2 hours

These thoughtful gifts usually have a + Pair the event with food and refreshments to enhance the
catchy slogan attached and are a way setting, like coffee, breakfast, snacks, lunch or happy hour
to remind clients of who you are. Pop- ) ) ] )

by gifts are versatile and can be given « You caninclude relevant industry information and updates

anytime throughout the year. at the event, or keep if casual and fun!

THE MIX AUG 26


https://forms.office.com/pages/responsepage.aspx?id=gyiokhp55EirVeG63ekZdxRQizTPialJl4qDNFk2vCRUNVU5SExTWlVIU0tMWFU4QUlCU0dBVVA1VS4u&route=shorturl

Community Connections

The Power of Direct Mail

Marketing Avg Open Cold Prospect House List

In a world where inboxes and social feeds are Type View Rate Response Response
constantly competing for attention, direct mail . .

stands out. Direct Mail 80% - 90% 2.9% - 4% 5.3% - 9%

It creates familiarity, builds credibility, and Email 20% - 23% 0.12% - 0.6% 1.0% -1.7%
fosters a genuine connection, helping ensure

you're top of mind when someone is ready to Social Media | 0.25%-4.2% | 0.4% - 0.5% 0.8% - 1.0%*

buy, sell, or refinance.

Cold Prospect: no prior relationship | House List: past clients, current customers, opt ins.
Source: modernpostcard.com | *Varies by follower alignment

LOVE WHERE 3 7
YOU LIVE! CURIOUS WHAT YOUR 9 R o
Discaver the natural beauty of - X
VoI g o #Om@ /d, W 0’&% AR TN ool
FIRST LANDING BACK BAY NATIONAL Your naxt adventure awaits! e P.w ¥ Real Esate
Y el o it - ol A —— LET'SFIND OUT! — € iy : i
it Agent Name
1060 insight, answer your qu
u explore your
Loan Officer l.‘:::;;:‘.ﬁ;:'

RED WING PARK FALSE CAPE LITTLE ISLAND PARK dipistii]

) 10l Booth B .S_T..ATE PAF:K por o Mortgage
Local Parks Sellers - Home Valuation
Customizable Postcard Login to TotalExpert.net before clicking links below.

View and Create Postcard
Click to Order
1 - Your Home
When submitting the email request, make sure to include: Thlnkl.ng Team Advantage
of Selling? s
+ Co-Branding partner's name and additional information, Webrngredstateandrorigzge
. . xpertise you better us tan:
title, contact info, headshot, company logo, etc. your options and plan for what's next. iy
Have questions? We'd love to help.
+ City/Region Name
+ List of local places to feature (restaurants, —
coffee shops, shops, parks, etc) el
m“m“w
+ Mailing list (Excel file) or request to pull
a mailing list for you.
- Date you'd like sent by. Thinking of Selling - Home Team

Advantage

with the information you provided and send you a Login to TotalExpert.net before clicking links below.
proof for review.

Once we receive your request, our team will customize

View and Create Postcard

Want to see more options?

Login to TotalExpert.net and click here.
THE MIX AUG 26


mailto:marketing%40townebankmortgage.com?subject=LWYL%20Local%20Parks%20Postcard_Template%20Update
https://totalexpert.net/
https://totalexpert.net/media/select?page=1&page_size=18&search=SAMPLE+Postcard_Love+Where+You+Live_Local+Parks&sort=rank&type=95&status=&template_type=&exclude_base=false&campaign_compatible=0&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/media/select?page=1&page_size=18&search=Sellers+-+Home+Valuation&sort=rank&type=0&status=&template_type=&exclude_base=false&campaign_compatible=0&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/media/select?page=1&page_size=18&search=Thinking+of+Selling&sort=newest&type=0&status=&template_type=&exclude_base=false&campaign_compatible=0&use_advanced_search=1

Hot Topics

6-MONTH EMPTY NESTERS:
BUDGETI NG_PLAN What's Next for Your Home?
Before Purchasing

aNew Home

Loan Officer Name Loan Officer Name

6-Month Budgeting Plan Before Empty Nesters - What's Next
Purchasing a New Home for Your Home

Login to TotalExpert.net before clicking links below. Login to TotalExpert.net before clicking links below.
View Social Post View Social Post

Homeownership

Goals for the to Boost Home
Back-to-School Season

Homeownership Goals for the Top Projects to Boost
Back-to-School Season Home Renovation ROI

Login to TotalExpert.net before clicking links below. Login to TotalExpert.net before clicking links below.
View Social Post View Social Post

Not seeing what you're looking for? Email our Marketing Team! THE MIX AUG 26


https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=6-Month+Budgeting+Plan+Before+Purchasing+a+New+Home&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Empty+Nesters+-+What%27s+Next++for+Your+Home&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Homeownership+Goals+for+the+Back-to-School+Season&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Top+Projects+to+Boost++Home+Renovation+ROI&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
mailto:marketing%40townebankmortgage.com?subject=I%27m%20Missing%20an%20Ingredient%20in%20The%20Mix%21

Holiday & Seasonal

Is Your Home
School-Year Ready?

AHOMEWORK
SPACE THAT
WORKS

BACKPACK
DROP ZONE

STORAGE
FORSPORTS
GEAR&
ACTIVITIES

ALITTLE ROOM
TOGROW

ROOM FOR
FAMILY MOVIE
NIGHTS

Company
Logo

o 10]]

Back to School Home Checklist

Login to TotalExpert.net before clicking links below.
View Social Post | View Postcard

New Goal:
Host Thanksgiving

August — Get pre-qualified
+~ September — Find my dream home
—. October — Go under contract

@ November — Pass the turkey

- é © e}

Loan Officer Name

Agent Name

Company Company
- Logo ot e Logo.

757-692-0500 757-692-0500

New Goal - Host Thanksgiving

Login to TotalExpert.net before clicking links below.
View Social Post

Not seeing what you're looking for? Email our Marketing Team!

Company
Logo

sepmm e s (@@ E

Back to School Tips for Parents

Login to TotalExpert.net before clicking links below.
View Social Post

One Chapter Begins for Them.
A New One Begins for You.

Agent Name Loan Officer Name

Company Company

et Lowe o o Loga

757-692-0500 757-692-0500
et e e T 1|

Empty Nesters - New Chapter

Login to TotalExpert.net before clicking links below.
View Social Post

THE MIX AUG 26


https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Empty+Nesters_New+Chapter&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
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https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Back-to-School&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
https://totalexpert.net/media/select?page=1&page_size=18&search=Back-to-School&sort=rank&type=0&status=&template_type=&exclude_base=false&campaign_compatible=0&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Back+to+School+Home+Prep+Tips&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1
https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=New+Goal&sort=rank&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1

Beat the heat without \
breaking the bank! = g

o o Company iy
Logs

Dog Days of Summer -
Energy Tips

Login to TotalExpert.net before clicking links below.

View Social Post | View Postcard

DOWN PAYMENT MYTHS

DEBUNKEL!

Mortgage Rates
THEN VS. NOW

Year Rate Market

Low
Historic Low
Rapid Rise

Today’

Agent Name Loan Officer Name

o G . Company TouGom s Company.
fre— Logo s moses Logo
T57-692-0500 757-692-0500

Mortgage Rates History

Login to TotalExpert.net before clicking links below.
View Social Post

AUGLSSE

Think you need a huge down payment to buy a home? Let’s separate fact from fiction.

You need a 20% down
payment to buy a home.
Renting is cheaper than
buying until you've saved a
large down payment.

Down payment assistance is
only for low-income buyers.
You should wait until you've
saved a huge down payment.
You should drain your savings
account to make the biggest
down payment possible.
Alow down payment means you
won't qualify for a mortgage.

Agent Name
Real Estate Agont

License: 000000000

Office: (757) 234-5678

Cell: (757) 234-5678
agentname @ realestatecompany.com
realestatecompany. com/agentarme:

Many loan programs allow
qualified buyers to purchase
ahome with much less.

Down payment assistance
programs may help eligible
buyers with upfront costs.

Many assistance programs are
available to buyers across a
range of income levels.

Waiting to save more
could mean missing today's
homeownership opportunities.

It's important to keep money
set aside for emergencies and
future home expenses.

Mortgage approval depends
oon factars like income,
credit, and debt levels.

Loan Officer Name

Marigage Loan Officer

NMLS#: 000000

Office: (757) 234-5678

Cell: (757) 234-5678
Ioanotficer & realestatecompany.com
realestatecompany.comvioanafiicar

HOME MAINTENANCE TIPS

Check for signs of ants or termites.

Clean carpets, rugs, and floors.

Waterproof your porch and/or deck and make
necessary repairs.

Check crawispaces for leaks or structural issues.
Get A/C serviced.

Clean drains in sinks, tubs, showers,
and dishwashers.

Replace the batteries in smoke and carbon
monoxide detectors.
Clean baseboards,

Agent Name Loan Officer Name

o G . Company TouGom s Company.
fre— Logo s moses Logo
T57-692-0500 757-692-0500

August Home Maintenance Tips
Login to TotalExpert.net before clicking links below.

View Social Post

1234 Street Name 1234 Street Name
City, Stata Zip City. State Zp
P e et
- e 2=ty

Down Payment Myths

Login to TotalExpert.net before clicking links below.
View Flyer | View Postcard

Not seeing what you're looking for? Email our Marketing Team! THE MIX AUG 26
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Training & Education

KEY TO CONDO:

What Every Agent Should Know
About Condo Transactions

THURSDAY, AUGUST 27 | 2200 PMEST

Click to Register

Learn how to confidently GUEST SPEAKER:
navigate condo transactionsin Taylor Reeves
today's evolving market. Corporate Mortgage Collateral Manager

Join us for this virtual training with our Condo
expert, Taylor Reeves. Whether you're new to TOPICS WILL INCLUDE:
working with condos or looking to stay ahead
of industry changes, this session will provide

practical insights to help you better serve your
clients and close with confidence. + Warrantable vs. hon-warrantable condos
and theirimpact on financing

+ Condo vs. single-family financing: key
differences agents need to know

« Common condo project red flags that can
affect loan approval

+ Fannie Mae's latest condo guideline updates
and what they mean for agents

+ How changing requirements are impacting
condo eligibility and transactions

- Best practices for navigating condo financing
with confidence

THE MIX AUG 26


https://us02web.zoom.us/meeting/register/BkcvOXY7Q4y0p1kRSA3sdg

Boost Your Listings

Stop the scroll with these beautiful listing photo frames

Upload your listing photo and add details to your caption, to call out a new listing,
open house, price reduction and more!

Listing Social Post

'Photo Frames' @
Easily upload your listing photo and post directly to
Facebook, LinkedIn and Instagram!

Login to TotalExpert.net before clicking link below.

View All Social Post Photo Frames

7ﬁ I #15 Liked by kmci 24 and others

an MARKE e VE-IN READY ranch home
ir g

=) e
walk-thru tod

This home was tho fully designed with an open-
concept floor plan, spacious residence offers
four bedroom r E

sunroom. The heart of the home is the beautifully
appointed kitchen, featuring a large center island,

f ® Q ®

(&= LUNDER

@ CONTRACT

¥ PRICE REDUCED

FEATURED-LISTING

SOCIAL POST EXAMPLE

Sl e
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https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Listing+-+Photo+Frame&sort=newest&type=0&status=&template_type=&exclude_base=false&use_advanced_search=1

Celebrate Closing Day!

Boost your brand visibility while celebrating
with your clients and partners

Take a photo with your clients while holding our themed, branded closing signs,
or upload a photo with your clients using our social posts with themed frames,
to celebrate closings digitally on Facebook, Instagram and LinkedIn!

Closing Day Signs

These fun, themed signs give you the
perfect photo-op with your clients to
celebrate their day!

Size: 12"hx30"w
Cost: $20 per sign

Cobranded cost split:
Agent $10 each / LO $10 each

Click to Order

SIGN EXAMPLES
Closing Day Social Post N NEW HOME
'Photo Frames' R A
Easily upload your closing day photo e ”;Gﬂumﬂs?ggm

and post directly to Facebook,
LinkedIn and Instagram!

+ 4
We've Got The Keys! j ;
TP EW HOME
Login to TotalExpert.net before clicking link below. § Y e flefoeifones
Q , E B S pwne
View All Social Post Photo Frames @ g,Ez?sz?!??'Yi E, Ssé/ ﬂ"" i

TOANEW - :“’
Gﬁe&fﬂ' BEGINNING! *.’;

WE BOUGHT THIS HOME

u for our Dog
€ ust cLOSED! )}

SOCIAL POST EXAMPLE
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https://totalexpert.net/
https://totalexpert.net/social-covers/list?page=1&page_size=18&search=Closing+Day+-+Photo+Frame_CB&sort=rank&type=32&status=&template_type=&exclude_base=false&use_advanced_search=1

Playlists for the Perfect Vibe

Our playlists are crafted to bring warmth, energy, and personality

into every open house—helping buyers relax, connect, and imagine
themselves living there. From upbeat and uplifting to soft and serene,
each one is designed to turn a showing into an experience.

Click album covers to listen now and share with your partners,
clients, friends & family!

Take Me Home
Tonight

SOURTHERN
COMFORT
v

Set the mood. Create the feeling. Sell the home.

Follow Us on Spotify THE MIX AUG 26


https://open.spotify.com/user/31dpwozspqqkyotoxwgayy2oylxm?si=e9300be2819a425c
https://open.spotify.com/playlist/2e1nCYDgjxLZYIDT5qvoI3?si=3CNdBOawRkCFch6N-gRMlw
https://open.spotify.com/playlist/0UJKeSd75naNCbdSFDCI2p?si=QQTrNUXHQ5K7Q2z6rnI_7w
https://open.spotify.com/playlist/12nFNJZk9Coq2XgN8ucZY0?si=_BLP1DHsTg-xByFUE_epkw
https://open.spotify.com/playlist/1z6sV3JjNTiPfLsN9l7pZ6?si=uy_afQ7IQFmhuMf1yAQ9Yw
https://open.spotify.com/playlist/1vIvC0bJAEX7t23BTwGPc2?si=DFwTY5YlQH6b8u9SEE5pGw
https://open.spotify.com/playlist/0EE7Wx3U55XvUI0hF3JdFX?si=CoF_Yaf9Q5O5OHBgECToWQ
https://open.spotify.com/playlist/3ZVklJlLCTAckCBUDRgGhX?si=DxhDnkXFTEOFH8QsQGRh4Q
https://open.spotify.com/playlist/0BDQg6zYlZJJaaGrjkWVCa?si=RsE_NcTWRf61jO0ho45ILA

ADDITIONAL MARKETING RESOURCES

Agent Pop-By Gift Window Cling Gift Basket
Marketing Edge Order Form Order Form Order Form
Loan Officer Mortgage Sponsorship Marketing Mix
Promo Store Marketing Store Request Form Catalogs

MISSING AN INGREVIENT?Z

It The Mix doese’t have what

yow're looKing for, our Marketing team

con Whip it wp for you

Jﬁst reanch out, we're veady to stiv things .,\P(m 2

o5 g

Contact Mavketing
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